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Rural tourism has come to occupy a prominent position in the debate about rural restructuring in all
OECD countries, partly because of demand changes which favour rural tourism and partly because rural
agencies recognise a need to provide economic activities with potential for growth in a rural economy
in which traditional providers of rural employment (such as agriculture) have been shedding labour at
a rapid rate.

Well-designed strategy is essential to its success in impacting on the rural economy. The structures for
collaboration and co-operation must be developed and combined with a process of education and train-
ing. Co-operative effort must be effective and sustainable. The tourism related businesses should not be
isolated from the larger community and its issues.

The principal motivation for a community, business or region to serve tourists is generally economic.
An individual business is interested primarily in its own revenues and costs, while a community or re-
gion is concerned with tourism’s overall contribution to the economy, as well as social, fiscal and envi-
ronmental impacts. A good understanding of tourism’s economic impacts is therefore important for the
tourism industry, government officials, and the community as a whole.

The principal objective of the study, that is reported here, was to determine the potential income of
farmers from the provision of agro-tourism services. First, the paper reviews selected results of the
visitor spending survey in alternative types of rural tourism of the region Southeast (Czech Republic);
second the direct economic benefit of the agro-tourism in this region is estimated, and finally, critical
factors reducing the effectiveness of agro-tourism as a rural development instrument are drawn.

rural tourism, agro-tourism, visitor spending, income generation

INTRODUCTION

Interest in rural tourism as a development stra-
tegy has grown in the last decade, partly in response
to changes in agricultural and rural policy and partly
in response to changes in thinking and practice in
the tourism industry. Tourism is seen as an industry,
which would benefit from more co-ordinated policy
formation and implementation.

The role of rural tourism as a potential economic
tool is well recognized in Europe, and it has become
an important part of many rural development strate-
gies in the last decade. It is estimated, that tourism
in rural areas makes up 10-20% of all European tou-
rism activities and a Eurobarometer survey report
shows that 23% of European holidaymakers choose
the countryside as a destination every year. More-
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over, according to the STEM (Centre of Empirical Re-
search) survey (2003) it was investigated, that 41% of
the respondents from the Czech Republic spend their
holiday in the Czech destinations and 18% of the re-
spondents combine it with the holiday abroad (mostly
in the seaside destinations). Strong preferences for the
holiday destination in the Czech countryside were in-
vestigated for the families with small children and the
people above 40 years of age.

Rural tourism thus offers many potential benefits to
the rural community. The principal elements are that
rural tourism is embedded within a diverse local eco-
nomy; makes use of local products as inputs (crafts,
food, ...); employs local people; does not place unac-
ceptable burdens on the environment; and respects lo-
cal traditions and ways of life. It can be developed lo-
cally in partnership with other small business, local
government and other agencies. It works well with
existing rural enterprises and can generate important
secondary income on farms.

On the other hand, tourism activity also involves
economic costs incurred by tourism businesses, go-
vernment costs for infrastructure to better serve tou-
rists, as well as congestion and related costs borne by
individuals in the community. Rational decisions over
tourism rest on an objective assessment of both bene-
fits and costs and an understanding of who benefits
from tourism and who pays for it. Economic impacts
of tourism are therefore an important consideration in
all levels of planning and economic development, but
also important factors in marketing and management
decisions. Also communities need to understand the
relative importance of the tourism to their region, in-
cluding contribution of tourism to the economic acti-
vity in the area.

The principal objective of the study, that is repor-
ted here, was to determine the potential income of
farmers from the provision of agro-tourism services.
First, the paper reviews selected results of the visitor
spending survey in alternative types of rural tourism
of the region Southeast (Czech Republic); second the
direct economic benefit of the agro-tourism in this re-

gion is estimated and critical factors reducing the ef-
fectiveness of agro-tourism as a rural development in-
strument are drawn.

THE STUDY REGION

The study region Southeast lays in Moravian part of
the Czech Republic, south-east of Prague and covers
an area of 13 991 square kilometres. The district’s po-
pulation is 1 639 422 inhabitants. Some of the small
towns and villages still look the way they did in the
past. There are famous tourists” destinations, such as
Krom¢étiz chateau with its beautiful gardens, the Led-
nice chateau, the beautiful Tel¢ town square, and one
of Moravia’s main tourist attractions, the Moravsky
kras (Moravian Karst). It is also the country’s wine
growing region.

Although from the private viewpoint, farming is
at the margin of economic performance in many va-
luable areas of this region, it still has an important
role from the social viewpoint in terms of ration of
actively farmed area over the total territory (49%).
Environmental amenities considered essential for the
prosperity of tourism include mowing grassland (im-
portant for protection of orchids), care for rural trails
along rivers and brooks, care for pastures, preserva-
tion of species through diversified arrangement of
groups of trees, hedgerows and brushwood and main-
taining of typical settlements surrounded by fields
and orchards. Through these activities the agricultu-
ral sector provides intermediate goods for the tourism
sector, for which it is not always being compensated
(Hackl and Pruckner, 1997). However the commer-
cial value of cultural landscape may be high enough
for market transactions to occur. Agro-tourism is one
example of this type of market transactions. Farmers
may offer accommodation to visitors and provide ho-
megrown food. They can diversify their activity and
earn additional income. Farmers and the regional eco-
nomy may benefit by the development of agro-tou-
rism, which is the form of rural tourism suitable for
protected landscape areas.
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I: Tourist accommodation establishments in the region Southeast (Czech Republic)

2 = - g - k=)
5, -2 = 2 = = —_
£ s | 3 el s | £l 2| o |2 | F
o < < 2 5} i 2 2 |2 !
= e | 2 sl z | 8| 2] 3 |28 <
s | 8 2|5 | 8|z | €| 8 |82 N
8 = 2 > L ] ES @)

Territory c | S| g =g P22l S| & |8E|l<sT
S |g| g | % S| 85| E| S| %8| B |&835|cE
= g = o R I = ) = © ) 8|2 E
3 bS] G G G G N .O G G G G G O = o

S o o o o E o o o o o I Q o

E 18| 5 |3 5| 58| % | 8| 8| 8| 8 |B8El%E
g s 3 8= | 28 8 s £ £ £ 2 | 28| PE
S|E| £ |E8|E|5:| 8| 5| 5| 5| 5 |EE8|58
< | £ z zC | z | z8 | = Z z z z |z8|<8

Czech Republic |17 929[413(218504|615707 |4 168|143 149|5 168 |66 759 | 12.19|34.34[0.1084| 7.98| 310

Vysocina

Region NUTS 3 | 73| 34| 8212| 26714 322/ 6577| 506| 2268|11.16| 36.4|0.0849| 896| 219

Jihomoravsky 1110 51| 16482| 46556| 373| 18980| 612| 4866 14.85|41.94(0.1045|17.10| 287

Region NUTS 3

Region

Sloihee 1844 | 85| 24694| 73270| 695| 25557| 1118| 7134(13.39|39.73|0.0974| 13.85| 262

Region of the

study

Source: Czech Statistical Office — Agrocensus 2000

Tourism statistics in the Table I encompasses in-
formation on capacities of individual tourist accom-
modation and establishments in the studied area. We
can read from the table, that agro-tourism services re-
present only 9.5% of the total tourist accommodation
capacity of this region. Rational decisions over agro-
-tourism development in this region rest on an obje-
ctive assessment of both benefits and costs of such
programs and projects. Economic impact analysis of
tourism is therefore an important tool in all levels of
planning and economic development, but also impor-
tant factor in marketing and management decision.

METHODOLOGY

Economic impact analysis traces the flows of spen-
ding and related economic activities associated with
some economic activity. To estimate the economic
impact of recreation and tourism activity, one must
generally begin with an estimate of visitor spending.
The spending is estimated via visitor surveys presen-
ted here. Changes of visitor spending then can be ap-
plied to a model of the local economy to estimate
»~multiplier effects” (indirect and induced) within the
future research.

The visitor spending survey instrument (questi-
onnaire) was produced after extensive pre-testing in
2003. Fieldwork for the visitor spending surveys took
place between May and June 2004. All data were col-

lected through “face to face” interviews, conducted

by the research assistants employed on the project.

Interviews were held with approximately 500 respon-

dents. Respondents were segmented by the interest in

agro-tourism and other form of rural tourism and age,

and visitor spending was estimated for defined sub-

groups of visitors. Disaggregating respondents into

segments makes it easier to track changes in spending

that are frequently tied to a changing mix of visitors

due to alternative tourism development strategies.

In segmented analysis, total spending is estimated

using the following basic formula:

where

S, —total spending within the designated region in
spending category j,j =1, ...k;

N —total number of visitors;

m —number of segments;

k —number of spending categories;

M. —segment i’s share of total visits, 1 = 1, ... m;

s, —average spending of a member of segment i on
spending category j (spending profile for the seg-
ment).

The visitor spending survey reported here was
aimed to estimate average spending of a member of
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segment i on spending category j (S,y)- Spending ca-
tegories were measured within a set of following,
clearly defined categories (j): lodging, catering, local
product and other retail purchases, and recreation and
entertainment fees and admissions. Respondents were
divided into segments with different spending pat-
terns according to the type of accommodation in rural
tourism (7): farm accommodation, private rental ac-
commodation, and other holiday dwellings. The unit
of analysis both visit and spending was a visitor day.
The estimation of segment’s share of total visits will
be a subject of future research, because we identified
substantial lack of secondary statistical information
about rural tourism (farm accommodation - the latest
data Agrocensus 2000). Thus to estimate the direct
economic benefit of the agro-tourism in the region
we used farm accommodation data (number of beds)
from the year 2000. Finally, in order to provide the re-

11: Spending per visitor per day in USD'

sults of visitor spending survey useful for economic
impact analysis of agro-tourism development strate-
gies, we calculated estimated visitor spending per 1
bed per year under current conditions of the average
net use of beds in the region Southeast 25,1%.

VISITOR SPENDING SURVEY: RESULTS AND
DISCUSSION

The total sample size was 480 useful responses
out of 550. All of these were in-person interviews
of respondents from the target group of the Southe-
ast region. The sample median income bracket was
25 000 CZK per month per household with median 4
persons in the household and the median age group
of 35 years. Regarding the environmental awareness
and taking the sample as a whole, 74.12% are interes-
ted in environment — 11.50% stated active interest and
62.61% passive interest.

Spending category Farm acc'ommodation at:;ﬁ:;:;:::)ln Other holi.day dwellings
G) i=1) (i=2) i=3)

1 - Lodging 10.63 19.71 11.85

2 - Catering 7.64 13.43 8.08

3 - Local products 3.06 4.55 2.74

4 - Entrance fee 4.12 6.55 3.94

Total expenditure 25.46 44.24 26.61

Table II illustrates the comparison of the visi-
tor spending profile in different types of rural tou-
rism. Empirical data shows that visitors staying in
the private rental accommodation spend approxima-
tely twice as much (44.24 USD) per day than a per-
son staying in a farm (26,46 USD) or other holiday
dwelling (25.61 USD). The high level of spending at
the private rental accommodation is attributable prin-
cipally to the accommodation tariffs and catering and
higher quality of services.

' 1 USD=24,50 CZK

Furthermore, the spending profiles of respondents
from the different age groups were compared for the
sub-sample of agro-tourism visitors (see Figure 1).
The highest expenditure per person per day was iden-
tified for the segment of visitors between 36 and 45
years of age. Total expenditures of this group of re-
spondents was estimated to 25.95 USD per 1 visiting
day. The structure of the expenditures was similar for
all age segments.
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Visitor expenditures (CZK/visitor/day)
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1: Spending profile according age sub segment of the segment of agro-tou-

rism visitors

Above-mentioned results generate estimate of far-
mer’s revenues from provision of services, which was
calculated per 1 bed from 960 to 2000 USD/bed/year
depending on the scale of provided services. If the
farmer would provide only accommodation, then he

should reach direct income approx. 960 USD/bed/
year (due to current conditions of the low net use of
the bed). Total direct economic impact of the agro-
-tourism in the region Southeast (under current condi-
tions) was estimated ti 1.6 mil. USD/year.

I: Direct income from visitor spending in agro-tourism in the region Southeast (USD/bed/year)

o R Potential visitor Direct income from agro-

Spending category Vlsn;;?:;ﬂ:i t;znfarm spending /bed/year* tourism in the region
(Current conditions) Southeast (695 beds)

Lodging 10.63 960.53 667566.13

Catering 7.64 690.35 479793.53

Local products 3.06 276.50 192168.61

Entrance fee 4.12 372.28 258736.82

Total expenditure 25.46 2300.57 1598893.09

* Average net use of beds in the region Southeast 25.1% * 360 days/year * Visitor spending in farm accommo-

dation.

However it is necessary to point out that this es-
timate can be influenced by the number of factors
reducing the effectiveness of agro-tourism (Kubic-
kova, Syrovatka; 2004) as a rural development in-
strument:

- limited number of entrepreneurs in rural areas;

- conservative nature of some investors and small
supply of spare capital in this area;

- need for co-ordination, co-operation and partner-
ship with governmental agencies to develop a “de-

stination” as distinct from a “stop-off” point for an
hour or a day;

- fragmentation in product provision and marketing
efforts; and finally

- the goods bough by tourists can have its origin in
other region and therefore there is no local impact
of production of the good.

These issues can also indicate potential forms of ag-
ro-tourism support strategies and are subjects of the
further research.
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CONCLUSIONS

Rural tourism is a serious instrument of rural deve-
lopment. Policy is essential to its success in impacting
on the rural economy. The structures for collaboration
and co-operation must be developed and combined
with a process of education and training. Co-opera-
tive effort must be effective and sustainable. The tou-
rism related businesses should not be isolated from
the larger community and its values.

The principal motivation for a community, business
or region to serve tourists is generally economic. An
individual business is interested primarily in its own

revenues and costs, while a community or a region is
concerned with tourism’s overall contribution to the
economy, as well as social, fiscal and environmental
impacts. Good understanding of tourism’s economic
impacts is therefore important for the tourism indu-
stry, governmental officials, and the community as a
whole. In the case study it was documented, that visi-
tor’s spending surveys as a tool of economic impact
analysis can provide useful information for decision-
-making at all levels and for the identification of the
ways, how to increase economic efficiency of the ru-
ral tourism and prosperity of regional economies.

SOUHRN
Hodnoceni ptimého ekonomického vlivu vybranych forem venkovské turistiky

Rozvoj venkovského cestovniho ruchu patii mezi dilezité nastroje ekonomického oziveni venkovskych
regiontl a to zejména v marginalnich oblastech postizenych prudkym poklesem rentability zemédélské
vyroby. Jednou z forem venkovské turistiky je agroturistika, ktera je obecné definovana jako navsté-
va zemédélské farmy nebo jiného podniku agrobyznisu za Gi¢elem poznavani, vychovy, nebo aktivni-
ho zapojeni do ¢innosti na farmé ¢i operace v odvétvi. Jeji vyznam pro trvale udrzitelny rozvoj regionti
1ze souhrnné charakterizovat z pohledu: (1) regiondlniho — ptedstavuje potencial mobilizace lokalnich
zdroju prostiednictvim soukromého sektoru, ¢imz prispiva ke zvySovani ptijmi a zaméstnanosti a roz-
voji ekonomiky regionu, a soucasné vytvari stimuly pro ochranu zivotniho prostiedi, kulturnich a his-
torickych pamatek; (2) sektorového — zptisob zvySovani a diverzifikace piijmu zemédélct, vytvarejici
prostor pro zvySeni vyuziti a rozvoj pracovni sily, ovliviiuje postaveni zemédélct ve venkovskych ko-
munitach a je prostfedkem trzniho zhodnoceni mimoprodukénich funkci zeméd€lstvi, ktery stimuluje
jejich poskytovani.

Pti posuzovani potencialniho vlivu venkovské turistiky na rozvoj regionu z ekonomického hlediska je
nezbytné identifikovat celkovy potencialni dopad této formy cestovniho ruchu na ekonomiku regionu.
V ramci aplikace metodiky analyzy ekonomického vlivu jednotlivych forem venkovské turistiky (ana-
lyzy vydaji navstévnikt identifikovanych trznich segmentl charakterizované v metodické ¢asti) byla
prvni faze vyzkumu zamétena na odhad struktury vydaji navstévnikl v trznich segmentech rozlisenych
podle formy ubytovani ve venkovské turistice. Z vyzkumu vyplyva, Ze nejvyraznéji se ve vSech sledo-
vanych trznich segmentech na vydajich navstévnikt podili kategorie vydaji na ubytovani (42-45 %
celkovych vydaji) a stravovani (30 % z celkovych vydaji). Ze srovnani primérné vyse vydaji navstév-
nikd segmentovanych podle jednotlivych forem ubytovani ve venkovské turistice vyplyva, ze celkové
vydaje (1084 K¢&/den) navstévnikl jsou u segmentu placeného ubytovani v soukromi téméf dvojnasob-
né nez celkové vydaje (624 K¢/den), které je ochoten vynalozit segment navstévnikl pfi ubytovani na
farmach a chalupach. Souvislost tohoto rozdilu s kvalitou poskytovanych sluzeb a porovnani s inves-
ti¢nimi a provoznimi vydaji nezbytnymi pro provoz jednotlivych zafizeni bude pfedmétem dalsiho vy-
zkumu.

Zemédeélsky podnik predstavuje jeden z typl regionalnich podniki poskytujicich sluzby v agroturistice.
Generace pifimého piijmu tohoto podniku zavisi na typu nabizenych sluzeb. Pokud bude zemédelsky
podnik omezovat své sluzby pouze na ubytovani navstévniki, potencialni piijem na 1 lizko za rok byl
odhadnut pfi sou¢asném primérném hrubém vyuziti luzka na 23 871 K¢/rok. Podnik ma vSak moznost
nabizet dalsi sluzby, aby tak ziskal co nevétsi podil na potencialnich pfimych ptijmech z jednoho luz-
ka v regionu, které byly vyc¢isleny na 57 136 K¢/rok. Odhad celkového ptimého piijmového potencialu
prumérného zemédélského podniku se proto pohybuje v rozmezi 24-57 tis. K¢/lazko/rok. Vytvoreni a
provozovani jednoho lizka dale vyzaduje na zakladé prumérnych ukazatelt sektoru cestovniho ruchu
regionu Jihovychod 0,0974 pracovniho mista/ldzko.
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Ptimy prijmovy potencidl zemédélskych podnikt je primarné determinovan témito faktory:

- cena a struktura a kvalita poskytovanych sluzeb;
- uroven a vyuziti kapacit (lizek, prace, vlastni produkce).

Na zakladé analyzy ekonomického vlivu rozvoje agroturistiky byly dale identifikovany nasledujici fak-
tory determinujici regiondlni ekonomickou efektivnost programii rozvoje agroturistiky v CR a soutasné
identifikujici mozné zptisoby podpory rozvoje cestovniho ruchu na venkove:

- Omezeny pocet podnikatelti na venkové, nizka ochota zah4jit podnikani a vysoké prekazky podnikani
na venkové.

- Problémy se ziskavanim finan¢nich zdroji pro drobné podnikani na venkove.

- Nevyhovujici infrastruktura.

- Nezajem (az odpor) venkovskych komunit pfijimat navstévniky.

- Fragmentace nabidky produktti a nejednotny postup pfi prezentaci a nabidce sluzeb. Z toho prameni
$patna informovanost potencialnich zakaznikti o nabidce sluzeb agroturistiky, ktera byla identifikova-
na v dotaznikovém Setfeni jako jedna z hlavnich pfic¢in nezdjmu o tento typ domaci rekreace.

- Potfeba koordinace ¢innosti podnikatell (mistni komunity), spoluprace a partnerstvi s vladnimi insti-
tucemi, kterd umozni rozvoj lokality jako ,,destinace®. V disledku nepfipravenosti regionti s vysoky-
mi kulturnimi a pfirodnimi hodnotami ¢asto ptevazuji jednodenni navstévy, které nejsou monitorova-
ny. Nelze pak vy¢islit dopad na region a ekonomicky dopad této formy turistiky je nizsi, nez kdyby
respondenti v regionu travili vice dni.

- Firmy provozujici zatizeni venkovského cestovniho ruchu maji ¢asto sidlo mimo danou lokalitu, vy-
soky podil produkti nabizenych navstévnikim ma pivod mimo region, coz snizuje multiplikacni
efekt (sekundarni efekt) vydaji navstévnikt v regionu.

venkovska turistika, agroturistika, vydaje navstévnikd, pfijmovy potencial.

This paper is the result of the research project supported by the research plan MSM 6215648904 “The
Czech Economy in the Process of Integration and Globalization, and the Development of Agricultural
Sector and the Sector of Services under the New Conditions of the Integrated European Market”; the-
matic area 05 “Socio-economic concerns of the sustainable multifunctional agriculture and the measu-

res of the agricultural and regional policies”.
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